COMPANY PROFILE




; <%
.
gl
= T e
Ene e
- . - -

T T
-

"&’ - - 1881 — {‘-’;C Z "?;’ \
| Y| 1O
B’g‘RAGNIIJ‘}!O(T)EE\“ OI;IAETﬁ‘EET':O Vo /) BORGO DI PIETRAFITTA ROCCAMARE

RELAIS RESORT
ROOF




CARATTERE TOSCANO

HOSPITALITY EXPERIENCES

Carattere Toscano came about from the desire to tell the story of Tuscany through hospitality
experiencescharacterized by authenticity, beauty and a natural balance betweenpast and present.

It is a family business and the culture of hospitality that defines the Group's accommodation
facilities is equally family -focused.

Each establishment interprets the local territory with a contemporary sensibility, maintaining a
deep connection with its roots: the history, the substanceand that characteristic play of light and
shadow that sculpts the landscapes, the architecture and the atmospheres that define this
enchanting land.

Carattere Toscano accommodation facilities are ideal itineraries for both business and leisure
tourism : a balance that comesin the form of a comprehensive and versatile range of services, all
attentively designedto ensure a personalized and unique experience.

Carattere Toscanoaccommodation facilities

Baglioni Grand Hotel
B-Roof Restaurant
Oltrarno 1881 Apartments
Borgo di Pietrafitta Relais
RoccamareResort




OUR HISTORY

STAGES OF OUR JOURNEY

Grand Hotel Baglioni

The history of the Carattere Toscano Group Relals

began in the late 1970s, with the purchase of

the Grand Hotel Baglioni in 1979. An For many vye The last stage of the Groups _

accommodation facility that represents the through conso in chror_lologlcal ord_er_. took place in
first, true starting point of the Group's point in 2006: P 2020, with the_ acquisition of Oltrarno
entrepreneurial journey in tourism and that, in of Carattere Tos risr L3 : 1881, completing a path of growth
1988, becamedefinitively owned by the current setting the stage : o e developed over time, by successiveand
corporate structure, marking the beginning of a hospitality . : ; 7 : e never improvised choices

phase of stability and shared vision.

980 2017

~ | Roccamare Resort BT Roof

| Soon after, in 1980, Roccamare was Restaurant
) acqu(nred expanding the project and
'l‘strengthenmg the Group's connection 2006 also saw the start of the
with the local territory . Terrazza Brunelleschi experience, F&
which acquired food and beverage
licenses from the Grand Hotel
Baglioni and launched the Group's
restaurant business. a path that in
2017 evolved into the B-Roof project,
characterized by an autonomous and
recognizable identity .




VISION AND MISSION

BEYOND HOSPITALITY
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Carattere Toscanois synonymous with the eleganceof authenticity . A
way of experiencing, of welcoming and of telling the story of Tuscany,
combining the refinement of the past with a new contemporary
sensibility .

Our goal is to actively contribute to the development and growth of
people, society and the surrounding area, with a focus on protecting
the wonderful nature surrounding us. For us, this is a social
commitment .

MISSION

Offering hospitality experiences that reflect the culture, the art of
living Tuscany's landscapes in diverse forms: from urban hotels to
seasideresorts, from hilltop relais to signature apartments.

We want to ensure authentic experiencesfor those who visit Tuscany,
basedon the values of our tradition .
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OUR VALUES

THE ART OF HOSPITALITY

Telling the story of Tuscany through hospitality experiences that
perfectly combine authenticity, beauty and a natural balance

between past and present.




Empathy is the invisible heartbeat that defines service: the ability to perceive the guests' wishes and desires before they are putnito
words, grasping their emotions with the delicacy of an expected and attentive gesture

Respectis silence filled with regard: the art of honoring the guest's space and time, paying meticulous attention to every detalil, to
always make them feel at the very center of a refined human connection




Competenceunderstood as deep knowledge and experience that transforms service into a sure art, capable of offering
answers before questions even arise

Sharing the story of the Tuscan territory and its rich traditions, sharing a path, an invisible bridge that invites the guest
to feel part of an authentic history and of a common beauty.
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Trust is the foundation for flawless operational management, where the guest is assured that every servicé from
logistics to the care of spaces is performed with the utmost competence and confidentiality .

Reliability is punctuality and precision of the reception process, capable of maintaining consistent standards of
excellence throughout the entire experience.
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TUSCANY EXPERIENCED WITH CHARACTER
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BAGLIONI

GRAND HOTEL

TIMELESS ELEGANCE, IN THE HEART OF FLORENCE

The Grand Hotel Baglioni is located at the entrance to Florence's
historic center, in a building with almost museum-like value, the
custodian of more than a century of hospitality and a symbol of the
city's characteristic elegance

Approximately 200 rooms i all different from each other i that
maintain the authenticity of the era intact: understated spacesfull of
atmosphere, where the plays of light and shadow add depth and
character. The connection to Florentine history is alive in every detail,
from the original materials to the works that recall the local artistic
tradition .

The experience is that of a return to the past without artifice, in a
context where refinement is never shown off, but discreetly revealed in
refined gesturesand finishes.

A point of reference for business travelers, the Grand Hotel Baglioni
houses one of the city's most important convention centers, chosen for
its reliability, professional service and ability to offer a representative
and functional space

A formal but warm welcome puts each and every guest at ease,with a
great deal of composure and respect Quiet, elegant, essential: the
Grand Hotel Baglioni is a place where the history of Florence is not only
observed, but fully experienced, through a measured and reassuring
hospitality, deeply steepedin culture.
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OLTRARNO

APARTMENTS

THE OTHER FLORENCE: BETWEEN DESIGN AND CRAFTSMANSHIP

In the heart of the Oltrarno, one of Florence's most authentic and
creative neighborhoods, the apartments offer a new way of experiencing
the city: unique, each with its own identity, where ancient and
contemporary souls engagein a natural dialogue.

The spacesare located inside a Renaissancepalace in Piazzade' Nerli, a
place steepedin history that offers interiors characterized by a curated,
eclectic design that is always in harmony with the lively character of the
neighborhood.

Each apartment is a world unto itself: different atmospheres, original
color palettes, refined furnishings and details that tell the story of
Florence through its workshops, local materials, and the creativity of its
artisans. It is a hospitality experience designed for curious, independent,
international travelers, for those who love to feel part of a place, not
merely visit it.

Tradition dialogues with modernity in a bold but never excessive
manner: contemporary lines, design pieces and artistic touches that
enhance history without attempting to replicate it. It is a style that
reflects the soul of this young, vibrant and artisanal neighborhood and
invites gueststo explore it in the samespirit .

Oltrarno Apartments is an authentic and contemporary Florentine
experience: an invitation to live the city through its streets, its stores, its
stories, with a creative and international outlook.







